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WINE FUTURE 2021 - PROGRAM

Day 1 — Tuesday, February 23, 2021

16.00-16.30
WELCOME & OPENING CEREMONY

More than ceremonial, we'll detail how WineFuture2021 will be run and unveil the entertainment that
will occur in breaks and between sessions. We'll provide practical tips on how best to enjoy WF2021, to
submit your questions and comments, proper use of the simultaneous translation option, and how to
watch sessions on demand. Wines of Portugal's Frederico Falcdo will join your hosts in welcoming you
and will detail how the pandemic and the economic recession have affected his country's wine industry
along with showcasing applied solutions now being implemented in Portugal.

Presented by: WINES OF PORTUGAL

Speakers:

Pancho Campo (ES) - CEO, Chrand Events USA / Founder & Co-Orga-
nizer, Wine Future 2021

Frederico Falcdo (PT) - President, Wines of Portugal \Aﬁnes of
David Furer (US) - Founder, DF Consults / Host & Co-Organizer, Wine OI’tU al
Future 2021 p o g .
Giulia Pussini (IT) - International Marketing Manager, Consortium
Conegliano Valdobbiadene Prosecco Superiore DOCG

17.30-18.45 - KEYNOTE SPEECH 1:

FRANCIS FORD COPPOLA

The internationally renowned filmmaker reflects on the past twelve

months in a way that only a legendary storyteller like he can do in reca- \'p
lling how the important moments and movements of 2020 affected - Cam
him both as a winemaker and world citizen. Speaking with optimism for CALIFORNIA
the future while sharing his unique insights, he'll extend to you an invi- weine

tation to join him in a refreshing movement of kindness and equality for
all. Presented by:




16.45 - 17.30 - SESSION 1:

THE IMPACTS OF COVID-19

What is the current status of the Covid-19 pandemic and its effects upon the world
of wine from the vineyard to the consumer? Which methods are being applied to
minimize viral exposure and transmission at the workplace and with customers?
What are repercussions for olfactory analysis, everyday tasting and enjoyment, and
what are practical methods of addressing these problems? What is the status of vac-
cination processes with a look to its impact on an approximate return to a certain
normality?

Presented by:

Speakers:

Simon Gane (GB) - Rhinologist, Royal National Throat
Nose Ear Hospital

Elvis Garcia (ES) - Doctor of Public Health, Harvard T.H.
Chan School of Public Health

Moderator: Laura Catena (AR) - Managing Director,
Catena Wines

17.30 - 18.15 - SESSION 2:
ECONOMICS & FINANCES IN CHALLENGING TIMES

One of the major effects of the pandemic are the economic and financial impacts on
different markets, sales loss at all levels, reduction of sales of wines and ancillary re-
venue streams, tariffs, structural implications of adapting to the pandemic, staff re-
ductions, institutional and governmental financial assistance, and consolidations are
some of the topics to be covered.
Presented by: THE WINE ECONOMIST

THE WINE ECONOMIST

Speakers:

Speakers:

Carina Gous (ZA) - Marketing and Sales Executive, Kleine
Zalze Wines

Stephen Rannekleiv (US) - Executive Director, Food &
Agribusiness Research, Rabobank

Eugenio Pomarici (IT) - Professor of Agricultural Econo-
mics, University of Padova

Moderator: Mike Veseth (US) - Editor, The Wine Econo-
mist




18.15 - 18.30 — BREAK & ENTERTAINMENT

18.30 - 19.15 - SESSION 3:
REVIEWING & REVERSING DISCRIMINATION

The ongoing struggle for gender parity, the recent emergence of Black Lives Matter, the expan-
ding demands for a living wage, and other social movements are rising around the world. How
do different wine producing countries respond to identifying and improving these human rights
by inculcating social benefits, cultural sensitivities, and improved working conditions? This ses-
sion will identify these problems while showing successful initiatives in overcoming these in the
wine industry.

Presented by: WINE UNIFY

Speakers:

Leticia Chacdn-Rodriguez (US) - Winery Manager &
Winemaker, University of California - Davis

Selena Cuffe (US) - Founder, Heritage Link Brands /
President, SodexoMAGIC

Alicia Towns Franken (US) - Director, Wine Unify Wl N E U N | FY

19.15-20.00 - SESSION 4:

EXPECTING THE UNEXPECTED

The novelty of the worldwide Covid-19 pandemic has
awoken in many wine businesses the need for skilled si-
tuational analysis though other challenges—fires, drou-
ghts, blockades, Brexit, and South Africa's national prohi-
bition—exist intermittently or are a singular result of a
country's unique circumstances. And while the world's
economies are reeling from these crises another stock
market crash is overdue. Learn how these issues may
impact your business and to strategize so as to minimize
their repercussions.

Presented by: PIX

Speakers:
Manuel Louzada (CL) - CEO, Almaviva

Mike Ratcliffe (ZA) - Co-Founder, Vilafonté / Chairman,
Stellenbosch Wine Routes

Moderator: Robert Joseph (GB) - Editor, The Wine Thinker

X




20.00 - 20.15 — KEYNOTE SPEECH 2:

IRINA BOKOVA: MAINTAINING OUR HERITAGE WHILE
CONTENDING WITH CLIMATE CHANGE

The 10th Director General of UNESCO details how the expansive inter-
section of wine and culture is integral to wine's existence as an agricul-
tural reference—most notably in regard to the climate crisis. Her
unique experiences and perspective serve as a touchstone to how we S

may understand what we've created and how we may improve our the porto pro’rocol
work in and with wine.

Presented by: THE PORTO PROTOCOL

meeeesssss DAY 2 - WEDNESDAY, FEBRUARY 24, 2021

16.00 - 16.45 - SESSION 5:

PRACTICAL APPROACHES TO THE CLIMATE CRISIS

This panel will address effective solutions being implemented in different parts of the world to
stem the effects of the climate crisis. Attendees will learn what they can do to affect a responsi-
ve and healthy environment while mitigating and adapting to a changing climate.

Presented by:

Speakers:

Rupert Joy (GB) - International Consultant & Wine Writer
Alisdair Tulloch (AU) - Grapegrower and Winemaker, Keith
Tulloch Wine

16.45 - 17.30 - SESSION 6:
DIGITAL MARKETING AND SOCIAL MEDIA

The wine industry's traditional business model has been radically transformed due to pressures
created by the pandemic. Digital marketing, sales, and social media have quickly become essen-
tial tools to promote brands and engage our new consumers. E-commerce and high-quality
online engagement are indispensable to any company's survival. This session will provide pers-
pectives from experts on effective digital marketing, sales, and social media practices designed to
create new channels and increase your sales volume.

Presented by: GO-WINE

Speakers:

Eugeni Broténs (ES) - Global Marketing Director, Gonzalez Byass
Ben Salisbury (US) - Founder & President, Salisbury Creative Group
Michael Wangbickler (US) - President, Balzac Communications &
Marketing

Moderator: Luis Torres (US) - CEO, Go-Wine



17.30 - 18.15 - SESSION 7:
STRATEGIZING WITH DATA RESEARCH & ANALYTICS

Marketing is one of the most difficult business sectors
possessing a very high failure rate necessitating effecti-
ve data and market research, and computational
analytics as an integral part of the sales and marketing
strategies of any wine business. The leading names in
this field will share how they use these tools in our ra-
pidly developing industry.

Presented by: BALZAC COMMUNICATIONS

Speakers:

Polly Hammond (NZ) - Founder & Managing Director, 5Forests = .
Paul Mabray (US) - CEO, Pix ¢ 32 Y
Dan Sims (AU) - Founder & CEO, REVEL A Al

Moderator: Gergely Szolnoki (DE) - Professor of Market Research,
Geisenheim University

18.15 - 18.30 — BREAK & ENTERTAINMENT

18.30-19.15-SESSION 8: CONNECTING IN OUR NEW REALITY: THE FUTURE OF EXHIBITIONS & TASTINGS

Due to the new health risks in public events of all types being adversely affected exhibitions, fairs and tastings
for our trade and consumers have had to rapidly adapt to maintain relevancy, solvency, and customer interest.
These speakers representing some of the world's largest wine events will provide their points of view on how
these and other wine business events have and will evolve.

Presented by: CHRAND EVENTS USA

Speakers:

Stevie Kim (IT) - Managing Director, Vinitaly International
Rodolphe Lameyse (FR) - CEO, Vinexposium A%
Bastian Mingers (DE) - Project Director, ProWein u'

CHRAND

Events USA

Moderator: Martin Reyes (US) - President & Founder, Reyes
Wine Group LLC






















